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Title

Black Rifle Coffee  

Company Skin Care 

Course

Packaging Design 3

Instructor

Valerie Taylor-Smith

Completed 

Spring 2018

Discipline

Packaging, Branding

Description
I was asked to design a skin care line for a company not known 
for skin care.

Concept
After deploying twice to the Middle East, the need for proper 
skin care is essential, but mainly for men to match the Army’s 
shaving standards. In that kind of environment, men are not 
the most delicate so the bottles are durable and tactical. They 
are designed with non-metallic paint with a touch of humor 
within the titles, since deployments are difficult and everyone 
needs a chuckle occasionally. 

TACTICAL 
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Title

Out of Time, Navigating  

the Alternate Realities in the 

Films of Christopher Nolan 

Course

Integrated Communications

Instructor

Erin Kristine Canoy

Completed 

Spring 2018

Discipline

Branding, Environmental, 

Digital, Packaging

Description
I was asked to develop a film festival based on a movie director 
integrating messaging across multiple mediums.

Concept
Through five award-winning films, director Christopher Nolan 
takes his audiences on a journey to another reality told through 
the manipulation of time. The logo is indicative of his directing 
style and is continued through the other applications by chang-
ing the perspective consistently. Each deliverable conceptually 
relates to time differently and having a memorable experience. 

TIME 
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Title

James Dietz and His 

World War II Artwork

Course

Type Systems

Instructor

Lian Ng

Completed 

Spring 2017

Discipline

Typography, Book Design

Description
I was asked to create a book based on an artistic theme using 
type as a main design component.

Concept
Being married to a history buff has its advantages. My husband 
admires the work of an artist specializing in recreating battle 
scenes from World War II. It ended up being a perfect subject for 
a book highlighting the battle’s timelines, the units, the artist, 
and the artwork itself. This book focuses on using typography to 
create captivating pages and takes the reader into the lives of 
the men on the battlefield.  

HISTORY 
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Title

LUSH Cleaning Supplies

Course

Packaging Design 3

Instructor

Valerie Taylor-Smith

Completed 

Spring 2018

Discipline

Packaging, Branding

Description
Create a line of sustainable cleaning supplies as a sub-brand for 
a company not known for cleaning supplies.

Concept
LUSH is known for their aromatic, brightly colored store fronts 
while maintaining sustainable packaging. They pride themselves 
on “naked” packaging for their soaps and cosmetics, but how to 
do it with cleaning supplies? The bottles are the same materials 
as their black pots so they can be recycled through their internal 
recycling program. The vibrant, floral patterns on the outside 
mirrors the natural look of their bath soaps and cosmetics, as 
well as the punchy names of their products.
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Title

Northwest Mutual

Course

The Nature of Identity

Instructor

Thomas McNulty

Completed 

Fall 2018

Discipline

Branding, Book Design, 

Environmental, Digital

Description
I was asked to rebrand a dead or dying company by creating a 
new position for the company to operate. I needed to develop 
a brand book, visual guidelines, business applications, business 
system, and three brand extensions.

Concept
Washington Mutual is known as the biggest bank failure in 
history, and it was also my first bank. After understanding the 
long, prominent history of Washington Mutual, I repositioned 
them on financial education instead of banking. I updated the 
name to Northwest Mutual, and it received a brighter orange 
color for younger audiences to gravitate towards. With the 
brand extensions, I created a digital piggy bank, workshops for 
financial education, and a budgeting app to use while shopping.

BANKING 
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Title

Purple, A Spectrum  

the of Color

Course

Type Experiments

Instructor

Lian Ng

Completed 

Fall 2017

Discipline

Typography

Description
I was asked to design nine experimental, typographic posters 
that represent a concept of a color of my choosing.

Concept
When deciding on a color, it was in my nature to do one that no one 
was thinking of picking, and one that would also be challenging.  
I picked the color purple after exploring potential ideas because 
those ideas resonated with me on a personal level. One of those 
ideas was to represent “purple heart,” which is an award given in 
the military when you are injured in combat. Luckily, this never 
happened to me, but is symbolic to my service in the military. The 
other eight posters range from experiences while in school to 
inside jokes with friends to certain foods I like to eat. 
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“You can’t use up creativity. 
The more you use, the more 
you have.” MAYA ANGELOU
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